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IDEA PITCH COMPETITION AWARDS $1,000 PRIZE TO STUDENT 
 
IRVINE, CA—May 16, 2019 The 
entrepreneurship program at Irvine Valley 
College (IVC] in partnership with the ‘Doing 
What Matters’ initiative of the California 
Community Colleges hosted its first Idea Pitch 
Competition for students on Wednesday, May 
1, 2019. 
 
Entrepreneurship professor John Russo 
recruited students from across campus and 
majors. The competition was created to 
provide students with the opportunity to share 

an idea they have for a product or service. This fun, fast-paced learning experience for 
entrepreneurs provided participants the opportunity to win one of three cash prizes donated from 
business partners, with the first-place prize being $1,000. 
  
In order to compete, students submitted a 60-second video explaining their idea. The top ten ideas 
were then selected to pitch live to a panel of five judges, as well as college administrators, faculty, 
community business partners, friends and family. The judges included angel investors, venture 
capitalists, business owners and academic administrators. The pitches came from a variety of 
majors, including engineering, game design, East Asian studies, public policy, entrepreneurship 
and business. Two students from IVC’s partner high schools in the Irvine Unified and Tustin 
Unified School Districts, who are enrolled in the IVC entrepreneurship classes, were among the 
top 10 finalists. 
  
Each presenter gave a three-minute pitch that highlighted the problem that impacts society, their 
solution through a proposed product or service, and the market potential for their idea. The judges 
then rated and gave feedback product idea and concept as well as on their presentation skills. 
  
“At IVC, we want to encourage all types of innovation and creative problem-solving,” said Dr. 
Glenn Roquemore, president of Irvine Valley College. “This Idea Pitch Competition encouraged 
our entrepreneurial minded students to take their ideas to the next level.”  
  
The first-place honor and $1,000 cash prize went to Cody David, an IVC student from Northwood 
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High School for his SweatStopper idea for e-sports athletes. The product provides a no-slip grip 
for gamers using handheld gaming devices. Second place went to IVC Student Ivan Castillo for 
his idea, LookBook, which is a fashion shopping app. The third-place prize was awarded to Diego 
Lopez, IVC entrepreneurship student from Beckman High School for his College GPS app, which 
helps students easily navigate around college campuses.  
 
“This was a great opportunity to showcase the entrepreneurial mindset that so many students 
have, no matter their career aspirations or area of study,” said John Russo, IVC professor of 
entrepreneurship. 
 
Entrepreneurship Professor Michael Sawitz hosted two workshops to prepare the students for 
their pitches and assisted in coordinating the event, which was also support by ELEVATE AAPI 
and the Office of Marketing and Creative Services for all of their help in promoting the event. 
Sponsors included Traffik advertising agency, University of Redlands, Echo Millennial, Urban 
Workshop, TCVN, and the SBDC.  
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